Changes in public support for alcohol policies following a community-based campaign.
An evaluated community action project carried out in New Zealand provincial cities used a quasi-experimental design which compared cities exposed to a mass media campaign, with and without community development, against reference cities. A major focus of the project was on alcohol policies, particularly alcohol advertising and availability. This emphasis is in keeping with an increased recognition that the appropriate role of alcohol education is to create a climate in which policies likely to shape appropriate drinking behaviours are accepted by the community. A range of complementary quantitative and qualitative evaluation techniques documented the community programme and indicated success in influencing the attitudes of the population.